
Competition Law Guidelines

Do not discuss:
• Any element of pric es , inc luding fares  or s ervic e 

c harges
• C ommis s ions
• Alloc ations  of c us tomers  or markets
• Marketing plans , c ommerc ial terms  or any other 

s trategic  dec is ion
• Group boyc otts
• Your relations with agents , airlines  or other third 

parties
• Any other is s ue aimed at influenc ing the independent 

bus ines s  dec is ions  of c ompetitors
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