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International tourist arrivals by region, 2016 



Tourism as generator of wealth 



The 2030 Agenda for Sustainable Development and the  

17 Sustainable Development Goals 



The 2030 Agenda for Sustainable Development and the  

17 Sustainable Development Goals 

8.9 
By 2030 devise and 

implement policies to 

promote sustainable tourism 

that creates jobs, promotes 

local culture and products 

12.b 
Develop and implement 

tools to monitor 

sustainable development 

impacts for sustainable 

tourism that creates jobs, 

promotes local culture and 

products  

14.7 
By 2030 increase the economic 

benefits to SIDS and LDCs from 

the sustainable use of marine 

resources, incl. through 

sustainable management of 

fisheries, aquaculture and 

tourism 



70th Session 

of UN General 

Assembly 

(2015) 
 

The United 

Nations decides 

to proclaim 2017  

the  
 

‚International 

Year of 

Sustainable 

Tourism for 

Development‘  

A/RES/70/193 invites UNWTO to: 
 

“…facilitate the organization and implementation of the 

International Year in collaboration with Governments, relevant 

organizations of the United Nations system, other international 

and regional organizations and other relevant stakeholders…” 
 



Key 

Areas 

Inclusive and 

sustainable 

economic 

growth 

Social 

inclusiveness, 

employment 

and poverty 

reduction 

Resource 

efficiency, 

environmental 

protection and 

climate change 

Cultural 

values, 

diversity  

and  

heritage 

Mutual 

under-

standing, 

peace and 

security 



10YFP and the SCP 

Committed to accelerate the shift towards  
Sustainable Consumption and Production Patterns 







Advancing CE thinking in tourism 

Source: French Ministry of Environment, Energy and Marine Affairs, 2017 



The tourism value chain 

Circular 
supplies 

Resource 
recovery 

Product 
life 

extension 

Sharing 
platforms 

Product 
as a 

service 



Mallorca model 

From: 100% dumpsite 

ORGANIC PAPER GLASS PACKAGING 

to:   0% dumpsite 

     60% energy recovery 

     40% recycling...and increasing 



Results (2016) 

Road to a Circular Economy - Mallorca: island "zero dumping" 

URBAN WASTE 

554.495 t 

MUDS OF EDAR 

69.614 t 

PAPER/CARTON 

29.437 t 

GLASS 

24.717 t 

RU IN MASS 

448.144 t 

LIGHT 

PACKAGING 

15.583 t 

FORM/FV 

36.614 t 

RECICLYING 

54.154 t 

DUMPSITE 

0 t 

TRIAGE 

15.583 t 

COMPOSTING 

37.577 t 

SLAGS 

118.327 t 

ELECTRIC ENERGY 

310.038 MWh (gross) 

264.988 MWh (expor.) 

METHANISATION 

37.747 t 

CEMENTED ASHES 

62.376 t 

INCINERATION 

546.193 t 

COMPOST 

12.510 t 

RECICLYING 

9.928 t 

REJECTIONS OF RCD, 

RV Y NFU 

49.919 t 

REUSE 

31.711 t 

SECURITY DEPOSIT 

62.376 t 

SOLAR DRY 

32.037 t 

RECICLYING PLANT 

118.327 t 

ASSIMILABLE TO RU 

22.390 t 

STORAGE 

86.616 t 



Elements of catalytic function 
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Approach 

Continuous 

Advancements 

Lead Actor’s 

Characteristics 



A unique opportunity 

 

• Changing environments and leaving usual 

patterns 

• The search for what they are usually not doing 

• Tourism is a trust and belief product, one of the 

most complicated product on sale 

• The solutions tourism will find and provide, will 

facilitate the change to more sustainable 

patterns in other sectors even more 

 



The catalytic function of the tourism sector 

Cancun Declaration, December 2016 

Tourism as an Agent of Change  



Recommendations on the Use of Georeferences, Date and Time  

in Travel Advice and Event Information 



Recommendations on the Use of Georeferences, Date and Time 

in Travel Advice and Event Information 

First Area 

• Consistency across sites for country names, variables for time and geographical 

areas 

• Documentation of variables 

• Provisions for machine-readable dissemination 

Second Area 

• Description of geographical areas georeferenced whenever possible and useful 

Other Areas 

• Use of date and time 

• Exchange mechanisms of information 

• Travel Advice and Event Information 



Tourism Vulnerability ‘Hotspots’ 

Source: World Tourism Organization 

Regional  

Knowledge Gaps 



Tourism role in the Paris Agreement 

40% 

Tourism sector in the NDCs / INDCs : 

UNWTO Research  (2016) looked at 138 NDCs and 35 INDCs 

 

• A country priority, 

 

• Part of the mitigation 

and adaptation 

strategies,  

 

• A sector vulnerable to 

climate change. 



Tourism role in the Paris Agreement 

The lack of a sectorial 
perspective does not allow 
creating links between the 
contribution of tourism 
industries to the NDCs and the 
efforts being undertaken by 
tourism stakeholders 
operating internationally.   

UNFCCC COP22, Marrakech: 2016 International Symposium of the 10YFP STP 



Global CO2 emissions from tourism – transport perspective (UNWTO-ITF) 

OBJECTIVE: Generate an updated estimate of the contribution of tourism to 
global GHG emissions, in order to promote evidence-based decision making of 
tourism stakeholders towards more climate action and low carbon practices. 

• Break-down of results by region, though a region-specific 
analysis for tourism demand, average travel distance and 
technology advancement, 

• Improving the understanding of the role of the different 
transportation modes for tourism and their CO2 emissions, 

• Creating projection scenarios, on top of the BAU model, based 
on possible mitigation policies for tourism-related transport up 
to 2030; 
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