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TRAVEL & TOURISM INDUS
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Travel is a way of life
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Drives economy and creates jObS

Economic impact reports 184 countries |
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GLOBAL FIGURES 20

$7 trillion contri

266 million

1in 11 jobs
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UNWTO STATISTICS

1.087 billion international tourist arrivals in 2013
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5% Increase
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Demand strongest in Asia Pacific, Africa, and Europe
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4% - 4.5% growth projected for 2014
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Current growth above long term projections !




TRAVEL & TOURISM OUTLOOK FOR 2014
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4.3% growth in GDP contribution

5.8% investment growth, up from 2013

Emerging markets remain fastest
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GLOBAL FIGURES 2024
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$11 trillion contrlbutlon
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11in 10 jobs

347 million jobs
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Two thirds new jobs will be in Asia
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CONNECTIVITY

Direct responsibility for edonomic Impact
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Route openness a lever to accelerated growth

Connectivity underpins key investment decisions
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CONNECTIVITY — OPENING OPPORTUNITIES

Economic opportunity*a tiveness
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Integration of visitat
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Community development for social benefits




CONNECTIVTY AND TRADE

wareness needed that tourism is

T&T contributes 28% of service sector exports

Volume of trade supported by business travel
was equivalent to 35% of global trade growth
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STRATEGIC PRIORITIES
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Freedom to Travel Policies for Growth Tourism for Tomorrow




FREEDOM TO TRAVEL

Right of people to travel safely, securely, and efficiently

Smarter visa and border security policies
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Governments work with private sector to make it easier
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POLICIES FOR GROWTH

Some taxes have to be accepted focus on mtelhgent taxation [
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Reinvestment in industry IS key to evaluation of taxes
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TOURISI\/I FOR TOI\/IORROW

By 2050 — 9 billio

We can encourage change into core business mode

We are a Force for Good = but we need to work together
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